
Irish Commercial Court rules in favour of easyfundraising in trademark 
jurisdiction dispute 

The Irish Commercial Court has ruled in favour of easyfundraising, declining jurisdiction 
in trademark proceedings brought by easyGroup concerning the use of the 
easyfundraising name in Ireland. 

In a judgment delivered on 23 July 2026, Mr Justice Rory Mulcahy concluded that 
easyGroup had failed to establish the evidential threshold required to show that 
easyfundraising had targeted consumers in Ireland through its online activity. The Court 
held that easyGroup had failed to establish that easyfundraising was targeting 
consumers in Ireland and therefore declined jurisdiction. 

The Court also reaffirmed established principles that the mere accessibility of a website 
from another country does not amount to targeting consumers in that jurisdiction, and 
that evidence of active commercial direction is required before jurisdiction can be 
established.  

The decision follows easyfundraising's successful defence of trademark proceedings 
brought by easyGroup in the UK High Court in 2024 and the Court of Appeal in 2025. 

James Moir, CEO of easyfundraising, said: 

"We're pleased that the Irish Commercial Court has reached a clear conclusion. The 
Court found that there was no evidence that easyfundraising was targeting consumers 
in Ireland and declined jurisdiction accordingly. 

We've now successfully defended our position in both the UK and Ireland. Our focus 
has always been, and continues to be, helping our community of supporters raise 
money for good causes across the UK. 

We hope this brings this the matter to a close and allows us to concentrate on what 
matters most, helping charities and good causes benefit from everyday shopping." 

Editor’s notes: 

Through the easyfundraising platform, UK shoppers can raise a donation for their 
nominated good cause every time they shop online with one of the 8,000 participating 
retailers at no extra cost to the consumer.     
  

easyfundraising has raised more than £70 million for charities and good causes since 
its launch in 2007.  With more than 2 million people using the platform, it is one of 
the UK’s leading ways to support grassroots charities and causes. In 2023 and 
2024, easyfundraising was named one of the UK’s Great Places to Work.     
 


